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The Study about Collusion-proof Based on the Contract Analysis

FREIRHE Xu Xiao-yan X 4Lz Yl Hong-yun
(P EBFARORR Y EHR, 2B &8 230026)

(Management School,University of Science and Technology of China, Hefei 230026,China)
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Abstract: This paper studied the collusion-proof problem with the comparative
analysis between the communicated-based incentive contract and the linear
incentive contract from the initiative of agent, especially studied the effect of the
communicated-based incentive contract to collusion-proof. We found that
communicated-based incentive contract can make better than linear incentive
contract when collusion occurs in improving client’s performance and agent’s
effort level; the communicated-based incentive contract also can make better to
collusion-proof; and the key point to collusion-proof is to decrease the probability
deviation.

Keywords: collusion; supervision; incentive contract; client-agent
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A Study of Use Behavior of New Media on Civil Society in Taiwan
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Abstract
This study explores the factors and cognitive attitudes of citizens when they
through a network use new media to participate in public affairs. Five
decision-making variables (cues) of this study are "selfish - altruism”, "support from

peer", "self-ability", "anonymous degree ", and "the issue of topic". Questionnaire was
based on Social Judgment Theory and the valid questionnaires are 88. The results are

as follows: In the judgment functions, all groups have positive attitude toward the

Tx x84 RB4E % & @EfF o Instructor, the Department of Mass Communication, Hsuan Chuang University.
SRR P4 i%f A7 g o7 LigiE 4 o Doctoral candidate, Institute of Public Affairs Management,
Sun-Yat-Sen University.

SLENTENY: P 4 i+f AT 7 “TFE L - Master, Institute of Public Affairs Management, Sun-Yat-Sen University.
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three cues: "selfish - altruism”, "self-ability” and "anonymous degree". All groups
have U-curve attitude toward the cue:"support from peer"”. All groups have positive

attitude and U-curve attitude toward the cue:"the issue of topic".

Key words: new media, participation of citizen, network behavior, Social Judgment

Theory.
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Abstract: This paper firstly describes the current situation of operating funds of real
estate listed companies in our country, it founds that the room control policy the
country has issued for real estate enterprises has significant influence since 2008.
Now real estate businesses generally adopted OPM business strategy, they
implement OPM strategy and concern financial security at the same time, but it is
lack of OPM business strategy and financial security research at home and abroad.

The article first combine OPM strategy and financial security together.
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Research on the Spatial Distribution of Service Industry in Anhui Province

¥81 Yang Jian
CERUORE 2P, & 230039)

(Management School, Anhui University, Hefei 230039)
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Abstract: With the arrival of service economy, service industry has become the
industry taking a absolutely leading position in nation economy. To adjust the
economic structure and develop the service industry vigorously are the issues of the
economic development in Anhui Province that must be resolved. Based on the factor
analysis, a horizontal comparison is doing to research the development situation of
service industry in each city of Anhui. This paper discusses the spatial distribution
of service industry in Anhui and provides a scientific basis for choosing the
suitable regional development patterns and rational distribution for regional
development.

Key words: Service Industry; Spatial Distribution; Anhui Province; Factor Analysis
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The Impact of Service Innovation on Social Marketing Identification

— the Example of Nonprofit Organization
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Abstract

When the for-profit organizations ware discussed the issues of service innovation is
very important and service innovation’s benefits. The issue is worth to discuss whether
nonprofit organization needs to develop service innovation. This study will research
that the nonprofit organization develops service innovation’s results.

This study will focus on the nonprofit organizations. First, refer to some relevant
literatures about the service innovation and social marketing identification. Then base
on the attributes of nonprofit organization to build questionnaires of service
innovation and social marketing identification. To construct questionnaires through
in-depth interview nonprofit organization’s workers and examined from experts. And
carry positive investigation from public around Kaohsiung. There were totally 260
questionnaires issued and 211 were returned(the valid returning rate was 81.2%) - By
factor analysis, the service innovation were divided into three constructs, including
“new service concept™, “new client interface”, and ““new service delivery system”.
The social innovation identification were divided into four constructs, including
*““cognitive campaigns™, “action campaigns™, ““behavioral campaigns”, and “value

campaigns”. The author also used nonprofit organization types and public participate

12



obobooboooooooboobobo

degrees in nonprofit organization to describe the characteristic and difference among
service innovation and social marketing identification.

In the end, the results present the nonprofit organization’s service innovation is
significantly related to the public’s social marketing identification. Besides, the results
were sorted out and described according to the characteristic and difference among
the nonprofit organization types and public participate degrees, so as to workout
suggestions for new services as reference for nonprofit organization to advance the
public’s identification and achieve the missions.

Key words: service innovation, social marketing identification
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